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SECTION A:	SHORT QUESTIONS

QUESTION 1

	1.1
	1.1.1
	D
	
	

	
	1.1.2
	A
	
	

	
	1.1.3
	B
	
	

	
	1.1.4
	C
	
	

	
	1.1.5
	A
	
	

	
	
	
	
	

	
	1.1.6
	D
	
	

	
	1.1.7
	C
	
	

	
	1.1.8
	B
	
	

	
	1.1.9
	B
	
	

	
	1.1.10
	C
	
	(10x1)

	
	
	
	
	

	1.2
	1.2.1
	Consevation 
	
	

	
	1.2.2
	Environment 
	
	

	
	1.2.3
	Responsible tourism 
	
	

	
	1.2.4
	Carbon footprint
	
	

	
	1.2.5
	Sustainability 
	
	(5 x 1)

	
	
	
	
	

	1.3
	1.3.1
	Gods Window 
	
	

	
	1.3.2
	Mpumalanga 
	
	

	
	1.3.3
	Extinct 
	
	

	
	1.3.4
	Verbal 
	
	

	
	1.3.5
	Re-use 
	
	(5 x 1)

	
	
	
	
	

	1.4
	1.4.1
	Police 
	
	

	
	1.4.2
	Information 
	
	

	
	1.4.3
	National Park 
	
	

	
	1.4.4
	Resturant
	
	

	
	1.4.5
	 Bed and Breakfast 
	
	(5 x 1)

	
	
	
	
	

	
	
	
	TOTAL SECTION A:
	25



















SECTION B: MAP WORK AND TOUR PLANNING

QUESTION 2
	2.1
	2.1.1
	(a)
	 Northern Cape 
	
	(1)


	
	
	(b)
	Mpumalanga 

	
	(1)

	
	
	(c)
	OR Tambo International Airport 

	
	(1)

	
	
	(d)
	 Western Cape 

	
	(1)

	
	
	(e)
	B = Northern Cape 
C = Free State
	
	
(2)

	
	
	
	
	
	

	
	2.1.2
	GPS 
· Google Maps App
	
	(1)

	
	2.1.3
	Show features like national parks, World Heritage Sites, accommodation establishments, restaurants, shops, and natural, cultural and man-made attractions. 
	
	

(1)

	
	
	
	
	

	2.2
	2.2.1
	A = North America 
B = South America 
C = Europe 
D = Africa  
	
	




(4)


	
	
	
	
	

	2.3
	2.3.1
	(578km ÷ 100) = 5,78
(78 ÷ 100) x 60 
= 46,8
5 hours  and 47 minutes 
	
	


(3)

	
	
	
	[15]

	
	
	TOTAL SECTION B:
	15

	
	
	
	




















SECTION C: TOURISM ATTRACTION; CULTURE AND HERITAGE TOURISM;
		 MARKETING

QUESTION 3

	3.1
	3.1.1
	Culture refers to the way in which different people live in a specific area. 
Heritage refers to anything that link us with the past, should be protected for the future generation to enjoy. 

	
	(2)


(2)




	
	3.1.2
	      Art and Crafts 
Cuisine (food) 
Architecture 
Attire/Clothing 
Dance 
· Music  

	
	(5)

	
	
	
	
	

	
	3.1.3
	Ndebele people 

	
	 (1)

	
	3.2.1
	A= Vredefort Dome 
B= Barberton Makhonjwa mountains 
C= Khomanani Cultural landscape 
	
	(1)

(1)
(1)

	
	3.2.2
	The United Nations Educational, Scientific and Cultural Organizations. 
	
	(2)

	
	
	

	
	
[5]

	
	
	
                                                           TOTAL SECTION C:
	
	
15




















SECTION D: TOURISM SECTORS; SUSTAINABLE AND RESPONSIBLE TOURISM.
QUESTION 4

	4.1
	4.1.1
	It takes into account all the three pillars people,planet and profit rather than considering only the profit that the business can make
	
	 (2)

	
	4.1.2
	People/Community/Social,Society   
Profit/Money/Economy  
Planet/Land/Environment  
	
	

(3)

	
	4.1.3
	Protect the Flora and Fauna 
[bookmark: _GoBack]Take away rubbish  
Do not harm or kill any living thing  
· Do not feed the animal  
	
	

(3)

	4.2
	4.2.1
	Global warming refers to the gradual increase in earth’s temperature due to the greenhouse effect caused by increased level of carbon dioxide.
Climate change refers to a long term shifts in temperatures and weather patterns.
	
	

  (2)


  (2)

	
	
	Gas emissions  Deforestration  Waste  
· Power plants  
· Farming 
· Oil drilling 
	
	

	
	4.2.2
	· 
	
	
(3)

	
	4.2.3
	Floods 
Infrastructure will be destroyed  
Flora and Fauna will die from floods  
· Tourist will not visit the country/place if there are floods 
· Job losses
· Economic decline
	
	(1)
 (2)

 (2)




	
	
	
	[20]

	
	
	
	                                                     TOTAL SECTION D:
	
	 20



SECTION E: DOMESTIC, REGIONAL AND INTERNATIONAL TOURISM; 
		COMMUNICATION AND CUSTOMER CARE
QUESTION 5

	5.1
	5.1.1
	Gauteng
	
	
(2)

	
	5.1.2
	Gauteng
Limpopo
Western Cape
North West
Kwazulu Natal
Mpumalanga
	
	




(6)

	
	5.1.3
	Free State

	
	 (2)


	
	
	
	
	
	[10]



QUESTION 6

	6.1
	6.1.1
	Good customer service/ excellent customer service

	
	(1)

	
	6.1.2
	Reputation damage 
Loss of your best employees 
Loss of customers 
Loss of profit 
Leads don’t convert 
· Customers will take their business elswhere
· Business will close down
	
	





(5)


	
	6.1.3
	This will assist in identifying areas in need of improvement. 
 Management will introduce strategies to improve products and service. 
· Builds a better business.
· Staff will make less mistakes. 
· Fixing mistakes will: Lead to positive word of mouth.
· Improve customer satisfaction and encourage repeat visits.
· Improve the reputation of the restaurant and reduce the marketing budget
	
	









(4)

	
	6.2
	A= Cell phone     B= Fax machine      C= Telephone  
	
	(3)

	
	
	Advantages.
	
	

	
	
	Portable. 
· Have multiple features like connectivity to internet, calendar, GPS, making notes, alarm clock etc. 
· Cheaper to use. 
· Communication has been made easier. 
· Send text messages and 
group messages to clients 
· Send voice messages, photos or video clips to clients 
Disadvantages.
	
	






(1)

	
	
	Service provider operate within a certain country unless if roaming is activated. 
· Some tourist destinations are still too far for connectivity. 

· Users have to pay extra to download certain apps. 
· Can have negative influence on individual’s health. 
	
	




(1)

	
	
	
	
	[15]

	
	
	
	
	

	
	
	TOTAL SECTION E:
	25

	
	
	GRAND TOTAL:
	100
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